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 TASCO
®
 SNAPSHOT COMBINES SPOTTING SCOPE WITH DIGITAL CAMERA 

 

Overland Park, KS —The new Snap Shot from Tasco was designed with birders and outdoor 

enthusiasts in mind. The Snapshot is a two-piece combo that 

includes a 10x50mm spotting scope with a compact 2.1 MP 

digital camera. It offers 3-in-1 convenience and versatility as 

the spotting scope and camera can be used separately or 

combined to capture digital images as viewed through the 

spotting scope.  

 

The combo package includes the adapter for mounting the camera to the spotting scope. It also 

comes with a tabletop tripod and hard case.  It is covered by a Lifetime Limited Warranty. The new 

Snap Shot retails for $144.95 and will available in April 2006 at Tasco dealers nationwide. For 

more information, visit the Tasco Web site at http://www.tasco.com. 

Product Specifications: 

Model 

 

Features Magni- 

fication 

Objective 

Diameter 

Field of View 

ft @1000 yds. 

Lens  

Coating 

Length 

(in.) 

Weight 

(oz.) 

Suggested 

Retail 

SS105031 
Tripod 

adaptable 
10x 50mm 130@10x Fully 9.8 18.6 $144.95 
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Bushnell Outdoor Products is a global manufacturer and marketer of branded consumer 

products based in Overland Park, Kansas.  Bushnell Outdoor Products sells its products 

worldwide under the Bushnell®, Browning Sports Optics®, Tasco®, Serengeti®, Bollé®, 

Michaels®, Uncle Mike’s®, Uncle Mike’s Law Enforcement®, Stoney Point®, Hoppe’s®, 

Blackwater Gear® and Butler Creek® brand names.  For information about any of these brands 

or products, please contact Bushnell Public Relations at (913) 752-6105. 
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